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| am a consumer behaviour researcher with an interdisciplinary orientation.
Most of my research is on consumer behavour with regard to food and drink
with a background in the disciplines of marketing, agricultural economics and
food science; | publish in all three areas. | deal with questions on the
relationships of consumer decision-making, consumer values and attitudes,
consumer experience and consumer lifestyle. My research has equal focus on
scientific excellence and practical applicability and | have extensively
cooperated with both industry and public policy institutions. | strongly believe in
interdisciplinarity and have cooperated widely with researchers in other social
sciences as well as in the technological and natural sciences.

| have a broad international network spanning all continents (except antarctica).
Regular cooperation partners in Europe include U of Gent, KU Leuven,
Wageningen U, U of Florence, U of Naples, U of Granada, U of Warsaw, U of
Reading. | have for more than ten years been a regular visiting professor at
Sun Yat-sen University in Guangzhou, China. In South America | have for years
been cooperating with Universidad de la Frontera in Temuco, Chile. In the US
my main contacts are at Arizona State U, Texas A&M U, U of Arkansas and U
of Florida

| have supervised more than 20 PhD students at Aarhus University/Aarhus
School of Business. In addition, | have been co-supervising PhD students at a
number of other universities.
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